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Flywheel’s core business provides competitive 
benchmarking data and retail media services 
to ~5k consumer brands & retailers.  
Our alternative data team repurposes some 
of those proprietary datasets to serve 
investment research teams.
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Methodology & USPs

Source
Web-scraped data 
publicly available from 
350 retailers.

History
Average of ~7 years
history, max history 2013. 
70 bn rows of daily data.

Delivery
Data-feed via S3, 
Snowflake share, 
Exabel / ARB platforms.

Key metrics
Product pricing, 
promotional intensity, 
in-stock availability, 
new product ratios.

Organisation
Mapped to a standardised 
category tree,
multiple levels of granularity: 
company / brand & retailer / 
category / product / SKU level.

Website Geographies
US, UK, Spain, & German websites.  
Mapped to 390+ Bloomberg Ticker 
IDs  57% US, 15% UK, 15% Europe, 13% 
ROW

Sectors
Apparel, accessories, 
footwear, pet, luxury, 
grocery, homeware, DIY, 
home furnishing, beauty.

Frequency
Collected daily, 
Mon-Sun data delivered 
each Thursday.


