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Puma (PUM: $5.7B) Average Daily SKUs

Puma is one of the largest footwear and sportswear
apparel brands in the world with an omni-channel Channel Total (000s) % of Total

presence. It's business is roughly 70/30

wholesale/DTC, and regionally 40/40/20 in Retail 1P 83 43%
Americas/Europe/Asia. Our data breaks down 52/48

Wholesale/Retail and 50/50 US/Europe. Key drivers Retail 3P 0 0%
of trends include wholesale aggregate discount rates

and instock rates on in-season products. Wholesale 10 57%

Flywheel Product Coverage
Retailer Category Country

ASOS Puma Store

Farfetch Sports Shoes / Sandals

About You

Key Metrics & Directional Comps

Instock Rate YoY Gross Margins Directional Comp: YoY Net

== Core Wholesale instock rate (T12m) == Core Retail1P instock rate (T12m) @® Gross margin - @ FW Index
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Puma gross margins are highly (negatively) correlated with core instock rates and aggregate discount rates in wholesale
channels, particularly when focused on in-season products.

Contact us for a demo: altdatahelp@flywheeldigital.com Data Through Jul-24



