
Woozle Research
Crowdsourcing the
insights of key
company
stakeholders allows
us to gain more
relevant, unique and
value-added
perspectives.

About Us

Uncover the Real Value of Investment Opportunities

Our Purpose
Woozle exists to expose disinformation that
proliferates in financial markets and uncover the
real value of investment opportunities for clients.

mark.pacitti@woozleresearch.com | mpacitti9@bloomberg.net​​Woozle Research Limited, Metro Building, 1 Butterwick, London, W6 8DL

Our Mission
To gather and share intelligence that helps
institutional investors pre-empt risks and capitalise
on opportunities resulting from disinformation by:

Our Vision
For Woozle's information, insights, and actions to
consistently expose disinformation and uncover
the real value of investment opportunities for our
clients and financial market participants. 

Woozle Research is a pioneer in on-the-ground,
expert-backed investment research. We peel back
the layers of disinformation by venal management
teams and sycophantic wall street advisors and dig
beneath the glossy surface of printed regulatory
filings and press releases to gather real-world
insights that reveal a company's true value.

Team

Mark Pacitti, CFA
Founder & Chief Executive Officer

Our Methodology
Proprietary Investment Insights
Our unique research approach combines
proprietary primary research and modern
investment research techniques: 

Investment
Research:
Financial and
commercial
modelling

Primary
Research:
Surveys, polls,
interviews, and
surveillance

Woozle Effect
A "Woozle" is a lie that is repeated so often it
becomes accepted as true. In adopting the name,
we take aim at the problem we solve - the
proliferation of lies masquerading as truth in
financial markets.

Conducting effective background research on
investment targets as directed by clients.
Recruiting a mosaic of diverse, informed
opinions from the world's leading experts. 
Collecting first-hand intelligence that is true,
important, and exclusive.
Publishing expert-backed research on topics
that matter to investors.

Julie Bousquet, CFA
Chief Operating Officer

Carl Diebitsch
Head of B2C Syndicate Research

Enya Collins
Head of B2B Syndicate Research

Cary Augeard
Head of Event-Driven Bespoke Research

Commercial Intelligence-Gathering
We use intelligence-gathering techniques to obtain
exclusive information focused on four physical
elements of a company:

Crowdsourcing Subject-Matter Expertise
We complete 250,000 interviews every year with
the world's leading experts on topics that matter
to investors. We focus on experts with current,
first-hand experience of the company we're
investigating, not retired or former experts.

Client References
Helena Malchione
Director at Charterhouse Capital LLP
helena.malchione@charterhouse.co.uk

Expert References

300+ reviews | Rated Excellent | 4.8 out of 5
Woozle Research

www.trustpilot.com/review/woozleresearch.com

Services
Woozle's syndicate research gives clients access to
monthly channel check equity research reports on
more than 250 publicly listed companies.
Prices start at £250 + VAT per month.

Woozle's bespoke research gives investors the
opportunity to commission their own bespoke
primary research projects.
Prices start at £100 + VAT per interview.
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Our USP
Capture Untapped, Company-Centric Intel
Most investors only see the tip of the iceberg when
it comes to due diligence. We gather insights from
company stakeholders that are often overlooked.

Woozle employs 75+ investment professionals
and primary research analysts in London who
report directly to our senior leadership team: 

>250 Stocks Under Coverage

Improve Traditional Due Diligence Methods 
Crowdsourcing captures deeper, broader, and
unique insights faster and with higher ROIs on your
time and capital.

Traditional Vendors
Expert networks
source bias or stale
insights from current
and former c-suite
executives.
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Breadth & Depth of Insights

Deliverables
Investment reports, underlying data files, full data
history, real-time survey results, anytime analyst
access, dedicated investment researcher, end-of-
week updates, and fully customisable methodology.

Leadership

Track Record

Target

Target

"No matter who you are, the smartest people
work for someone else". Joy's Law

In-house
DIY

Retired Experts
Former Experts

All Company Stakeholders

Several clients have indicated they are happy to
provide a written or verbal reference in private.
We can provide introductions upon request. 

By Sector

By Region

Consumer
Discretionary
52%

Consumer
Staples
22%

Information
Technology
17%

Other
11%

Industries

By Market Cap By ADTV

EMEA
58%

US
42%

<$5b
33% >$5b

67%

<$1m
41% >$1m

59%

Apparel Retail
Luxury Goods
TMT
Autos & Industrials
Beverages
FMCG
Services
Food & Restaurants
DIY 
Leisure 
Specialty
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